
WHO’s WHO
in

Accounting & Payroll 
A LONG ISLAND BUSINESS 

NEWS SPECIAL ADVERTISING 
SUPPLEMENT

2020



on your Long Island Business News
“Who’s Who in Accounting” recognition

DEANA WETZEL

DEANA WETZEL, CPA
Partner, Real Estate Group

We applaud your dedication to serving the 
needs of our real estate clients 

and the Long Island business community

I N S I G H T S  A N D  E X P E R T I S E  T O

D R I V E  Y O U R  B U S I N E S S  F O R W A R D.

S U C C E S S  I S  P E R S O N A L

MARKSPANETH.COM

Congratulations



in Accounting & Payroll

WHO’s WHO
in Accounting & Payroll

INDEXINDEXINDEX

This year has brought unique concerns for industries across the 
board. In this Who’s Who in Accounting & Payroll section some of 
the region’s top accountants and payroll advisors discuss how their 
services have evolved in 2020 as they meet the needs of their clients.
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ROB BASSO
Associated 
Human Capital 
Management 
(Associated HCM)

Rob Basso is CEO of Associated Hu-
man Capital Management (Associated 
HCM) headquartered in Plainview, and 
in 2018 transitioned ownership of Ad-
vantage Payroll Services Long Island, 
which was among the region’s largest 
independently owned payroll and hu-
man resources provider, to a large public 
company. Basso has grown his organiza-
tions into two premier payroll, tax-fi ling 
and human resources (HR) fi rms in the 
region, serving thousands of business-
es in the tri-state area and processing 
thousands of checks each week.

Basso has been focused on increas-
ing the company’s services to better 
serve clients during these unprecedent-
ed times.

“Due to the pandemic, our remote 
sales and work from home abilities have 
expanded tremendously in a short pe-
riod of time to better serve our client 
base,” Basso said. “We have also en-
hanced our product offerings to ensure 
that we are meeting the new needs of 
our clients, such as COVID-19 posters, 
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COVID-19 symptom tracking using our 
timeclock system and more.”

“Thanks in part to these improve-
ments, I am excited to say our organi-
zation has continued to grow this year,” 
he said.

A respected small business and hu-
man resources expert and sought after 
speaker, Basso is regularly called upon 
by the regional and national media to 
comment on small business and HR re-
lated issues and trends and is a frequent 
contributor to multiple news publica-
tions. His book, The Everyday Entrepre-
neur, was published in 2011.

Basso is a member of the advisory 
board of eGifter. He is a partner in an 
insurance company, Integrated Cover-
age Group, and a founding investor in 
Empire National Bank.

Associated HCM is among the re-
gion’s premier payroll and human cap-
ital management firms that provides 
a range of payroll, HR and workforce 
management solutions to businesses 
of all sizes. The firm is the recipient of 
many awards. Most recently, Associat-
ed HCM was named number 204 on Inc. 
500’s list of  America’s Fastest Growing 
Private Companies in 2020.

MICHAEL B. 
CESCHINI, CPA, 
CCIFP, CM&AA
Ceschini CPAs 
Tax & Advisory, 
PLLC

Michael B. Ceschini, CPA, CCIFP, 
CM&AA is the managing member of 
Ceschini CPAs Tax & Advisory, PLLC, 
a certified public accounting and prof-
itability consulting firm with offices in 
Miller Place and New York City. 

Ceschini’s areas of specialization in-
clude accounting, profitability consult-
ing, fiscal management, financial state-
ment preparation and tax as it pertains 
to business in various industries in-
cluding construction contractors, real 
estate, distributors, wholesale, retail 
and service industries. He also advises 
clients with respect to strategic busi-
ness planning, tax minimization strat-
egies, succession planning and merger 
and acquisitions.

With the events that have transpired 
over the course of 2020, the firm’s ac-
counting services continues to evolve, 
Ceschini said.

“Working remotely was not a new 
concept to our employees as we already 
had the technology and resources in 
place, however, advanced technology ca-
pabilities allowed our employees to pro-
vide the same excellent level of service 
to our clients while working remotely,” 
he said.

“Cloud-based technology, specifi-
cally secure encrypted document man-
agement and client portals, helped to 
eliminate the need for manual data 
entry while also securing the informa-
tion being transmitted,” Ceschini noted. 
“Through the use of this technology re-

cords and reports are able to be accessed 
wherever, whenever.”

A recognized expert, Ceschini has 
frequently been called upon as a lectur-
er and business advisor for companies 
and industry trade organizations. He 
has also authored articles and has been 
sought for expert opinion by various 
publications including Construction Ex-
ecutive, Newsday, New York Construc-
tion magazine and the New York Real 
Estate Journal. 

He is a member of various trade or-
ganizations where he gains a clear un-
derstanding of the problems and issues 
facing his clients. 

Ceschini earned a bachelor’s degree 
in accounting from New Paltz College. 
He has earned the Certified Construc-
tion Industry Financial Professional 
(CCIFP) designation awarded by the 
Institute of Certified Construction In-
dustry Financial Professionals, Inc. 
(ICCIFP) and he has earned the Cer-
tified Merger & Acquisition Advisor® 
(CM&AA) designation conferred by the 
Alliance of Merger & Acquisition Advi-
sors (AM&AA). 

Ceschini CPAs Tax & Advisory, 
PLLC is an entrepreneurial firm of cer-
tified public accountants and business 
advisors serving the construction, real 
estate, manufacturing, wholesale distri-
bution, insurance, assisted living, pro-
fessional service providers and a vari-
ety of other closely held businesses and 
industries since 2002 with locations in 
Manhattan and Long Island.

JACKIE CIULLA, 
CPA
Albrecht, 
Viggiano, Zureck 
& Company, P.C. 
(AVZ)

Jackie Ciulla, CPA is a supervisor at 
Albrecht, Viggiano, Zureck & Company, 
P.C. (AVZ). Ciulla provides accounting 
and auditing services to a variety of 
industries including real estate, trans-
portation and manufacturing, as well as 
ERISA employee benefit plan audits.

Ciulla began her career in a mid-size 
accounting firm on Long Island in 1998. 
She joined AVZ in 2006 and was promot-
ed to supervisor in 2019.

The ability to be creative, nimble and 
have a willingness to embrace an evolv-
ing workplace have been fundamental 
elements in providing AVZ’s quality ser-
vices during the pandemic, Ciulla said.

“The key to success in 2020 was the 
ability to embrace a remote approach to 
our services in order to help our clients 
through these unprecedented times,” 
she said. “While working on compila-
tions and reviews remotely was simple, 
tax returns on the other hand, proved 
to be much more difficult. We always 
looked forward to meeting in person 
with our clients during tax season. 
It was a way for us to connect and be 
available to answer their questions and 
allay any fears. With the outbreak of 

COVID, the isolation and restrictions 
which were imposed, coupled with the 
lack of office equipment available at 
home to many, created a more challeng-
ing environment.”

“Zoom meetings and Microsoft teams 
are invaluable tools we relied upon to en-
sure our greatest resource, our clients, 
are well serviced,” Ciulla said. “They 
know we are here for them regardless of 
this crazy world, which we are all trying 
to navigate.”

Ciulla graduated from Long Island 
University – C.W. Post Campus with a 
Bachelor of Science Degree in Account-
ing. Her professional affiliations include 
the American Institute of Certified Pub-
lic Accountants (AICPA) and the New 
York State Society of Certified Public 
Accountants (NYSSCPA).

AVZ is among the largest certified 
public accounting firms on Long Island 
providing a wide range of financial, ac-
counting, auditing, tax and consulting 
services to a variety of businesses and 
industries. AVZ serves a myriad of cli-
ents primarily on Long Island — and has 
been doing so for more than 70 years.

With offices in Hauppauge and New 
York City, AVZ considers itself a partner 
in growth for privately held businesses, 
not-for-profit organizations and govern-
ment agencies. AVZ is an independent 
member of BKR International, a lead-
ing global association of independent 
accounting and business advisory firms 
representing the expertise of more than 
160 member firms with over 500 offices 
in over 80 countries around the world.

MICHAEL 
D’ONOFRIO
Premier Payroll 
Solutions, LLC

Michael D’Onofrio is the founder and 
managing partner at Premier Payroll 
Solutions, LLC, a boutique payroll ser-
vice firm in Massapequa.

Being an entrepreneur for nearly 25 
years has helped shape D’Onofrio’s abil-
ity to empathize with business owners, 
earn their confidence, and has brand-
ed him a solutions expert in regard to 
his clients’ payroll and business needs. 
D’Onofrio works diligently with his 
partner, Stacey, and their operations 
team to get the job done.

D’Onofrio focuses on business devel-
opment working closely with clients and 
various channel partners. He strives to 
build relationships around trust, integ-
rity, honesty, communication and being 
fair to all those around him.

Having hands on experience in the 
restaurant industry allows D’Onofrio 
to bring a unique, niche understanding 
to a marketplace challenged by ongoing 
compliance changes. Clients feel com-
fortable that D’Onofrio understands 
their needs and will deliver what they 

need to be competitive and successful.
D’Onofrio earned a bachelor’s degree 

in business management from Hofstra 
University.

He supports various organizations 
including Pink Tie, Toys for Tots, Long 
Island Hospitality Ball and the Guard-
ian Brain Foundation.

Premier Payroll Solutions, LLC pro-
vides payroll management services, 
expert full-tax filing solutions, robust 
and user-friendly ACA administration, 
as well as industry-specific Workforce 
Management capabilities and integrat-
ed solutions for Workers Compensation 
Pay-As-You-Go.

Premier Payroll’s goal is to always 
treat clients like family and become an 
extension of their business.

D’Onofrio and his team put forth ef-
fort to ensure a simple and streamlined 
payroll process. Clients as well as re-
ferral partners, see him and his team 
as an invaluable resource whose hard 
work and devotion helps deliver a su-
perior end service. D’Onofrio has built 
a work environment that consistently 
values each staff members’ contribu-
tions and fosters a culture where every-
one strives to be the best. This type of 
environment is one of the many things 
Premier Payroll Solutions prides itself 
on.

Giving back to those less fortunate is 
a motivating factor at Premier Payroll 
Solutions. Through D’Onofrio’s contin-
uous strides to build a sound, philan-
thropic organization, an invariable part 
of what he — and Premier Payroll Solu-
tions — does will always be about help-
ing others achieve their goals.

JERRY EITEL, 
CPA
Prager Metis

Jerry Eitel, CPA is a partner in the 
Tax and Audit Departments of Prager 
Metis, a member of Prager Metis Interna-
tional Group. Eitel also serves as the office 
managing partner for the Woodbury office 
and leads the firm’s Real Estate practice 
group. He has been in the accounting pro-
fession for more than 35 years.

Eitel possesses a collection of experi-
ence in diverse industries that encom-
pass both large and small closely held 
businesses. His real estate clients are 
foreign and domestic investors and de-
velopers of U.S. real estate and business.

Among his service specialties include 
dispute advisory services, tax for busi-
ness, corporate tax strategies, tax for 
individuals and international private 
client tax services.

Prior to joining Prager Metis, Eitel 
ran a private practice in New York. In 
1997, he and his partners combined 
with another firm to become Prager Me-
tis’s predecessor firm Metis Group.

Eitel is a member of the American 
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Institute of Certifi ed Public Accoun-
tants and the New York State Society 
of Certifi ed Public Accountants, Real 
Estate Committee.

He earned an MBA from Long Island 
University, a bachelor’s degree in En-
glish from Brooklyn College and earned 
Series 7 and Series 63 broker licenses.

Prager Metis is a top international 
advisory and accounting fi rm. Prag-
er Metis has become its clients’ “go to” 
advisor for a full range of accounting, 
audit, tax, advisory and international 
services. The fi rm has a level of exper-
tise and a global presence that is unique 
and serves a diverse domestic and inter-
national clientele in a wide range of in-
dustries. Its Prager Metis affi liates and 
alliances provide the highest level of 
services to its clients. Prager Metis has 
cultivated these relationships to help 
provide its clients with solutions and 
enhance international partnerships.

KADIA JOHN, 
CPA
Mazars USA LLP

Kadia John, CPA is director of opera-
tions at  Mazars USA LLP in Woodbury. 
John joined the fi rm in 2015 and has 
15 years of public and private tax and 
accounting experience. Most recently, 
John has transitioned from her role with 
Mazars’ fi nance team into an operations 
role in which she is working alongside 
the leadership in the fi rm to drive im-
pactful and strategic change.

John’s career in public accounting 
has been spent specializing partnership 
taxation, family offi ces services, high 
net worth individuals and their closely 
held businesses.

Leveraging her partnership exper-
tise, John has spent her career in pri-
vate at Kaye Scholer (now Arnold Por-
ter) as an assistant controller and at 
Mazars USA LLP in a variety of roles 
such as, tax manager, irector of FP&A 
and tax, and director of operations.

During her time at Mazars, she has 

been making her mark by being respon-
sible for leading the following projects 
including automating the expense re-
port process via SAP Concur Expense; 
adopting a Travel Program using TL 
Corporate and Concur Travel; auto-
mating the Accounts Payable approval 
process with Concur Invoices; creating 
a web-based Partner Projection Model 
for Production and Billings via Anaplan; 
and implementing Paperless Billing and 
Expert Billing via Aderant along with 
tools to manage the paperless workfl ow 
such as WIP Aware and Expert Assis-
tant Professional.

Accounting and payroll services are 
evolving in 2020, John noted.

“Accountants with internal roles 
such as myself are leading as change 
agents, as well as, in some cases a 
solution(s) architect,” she said. “As 
a professional with experience in ac-
counting, fi nance and most recently op-
erations, I’ve found the need for cloud 
based, interconnected accounting/pay-
roll software services to be of the great-
est paramount in 2020. This has been a 
hot topic for the last few years, but now 
has been exacerbated by COVID.”

“Connected, timely and accessible 
data lead to invaluable effi ciencies, im-
proved forecasting, transparency, and 
timely reporting,” John said. “When re-
porting is used as a proactive utility as 
opposed to taking the historical ‘tell me 
what happened last month’ approach, 
the executive management team is bet-
ter equipped to react to the uncertain 
times ahead.”

John is a graduate of the fi rm’s trans-
formational leadership program and 
has since participated in the Women@
Mazars Be Visible Campaign.

John is a CPA with a master’s degree 
in corporate fi nance from Dowling Col-
lege. She also earned a bachelor’s degree 
in accounting from St. John’s University.

Mazars USA LLP is a high-perform-
ing accounting, tax and consulting fi rm 
with national presence in strategic 
U.S. geographies. Since 1921, its pro-
fessionals have leveraged technical in-
dustry expertise to develop customized 
solutions for clients, create value and 
optimize their performance. The fi rm 
offers an array of industry specialists 
providing services to growth-oriented 

enterprises and individuals. As the in-
dependent U.S. member fi rm of Mazars 
Group, Mazars USA LLP delivers seam-
less access to the expertise of 24,000 
professionals in 90+ countries.

DAN JONES, CPA
UHY LLC

Dan Jones, CPA is a principal at 
UHY LLC, which provides a full range 
of accounting, audit, consulting and tax 
services to public and private compa-
nies. Jones has 10 years of accounting 
and consulting experience in the public 
and private sectors, ranging from ven-
ture backed start-ups to Fortune 500 
companies in domestic and internation-
al markets. Jones also serves as a key 
member of the Commercial Industry 
group at UHY providing expertise with-
in the technology, telecom and media, 
manufacturing, distribution, consumer 
products, food and beverage and retail 
industry sub segments.

Jones is experienced in SEC report-
ing requirements for companies ranging 
from small reporting companies to large 
accelerated fi lers. He helps private equi-
ty fi rms with investments by providing 
fi nancial due diligence, quality of earn-
ings analysis and operational improve-
ment insights before investments are 
made. He also has extensive experience 
delivering quantifi able benefi ts to “buy-
side” clients, including adjustments to 
reported EBITDA and net assets.

He is also experienced in provid-
ing clients with consultation over key 
technical accounting guidance, revenue 
recognition, leases, valuations, internal 
control processes, Sarbanes-Oxley re-
porting requirements and various other 
consulting engagements.

The COVID-19 pandemic created ur-
gent needs for UHY’s clients, Jones said.

“This required an immediate piv-
ot from our typical assurance and tax 
services to consulting as advisors to 
help our clients get access to relief pro-
grams such as the CARES Act and the 
Paycheck Protection Program,” he said. 
“In addition, we assisted our clients in 
reviewing cash fl ow forecasts to meet 
their operating cash fl ow needs and ad-
vised in business transition models that 
would help their businesses shift to an 
e-commerce and cloud-based delivery 
model where applicable.”

“The pandemic has also brought about 
the need to evolve technologically as a 
service provider,” Jones said. “We now 
consistently utilize visual commination 
systems to connect with our clients and 
complete our projects remotely.”

Jones is a licensed CPA in the state 
of New York. He earned a bachelor’s de-
gree from Monmouth University.

His professional memberships in-
clude the American Institute of Certifi ed 
Public Accountants and New York State 

Society of Certifi ed Public Accountants.
UHY LLP is a U.S.-based accounting 

fi rm with about 900 employees through-
out 21 offi ces in the United States, in-
cluding Melville and New York City. 
UHY is registered with the Public 
Company Accounting Oversight Board 
(PCAOB) and provides a full range of 
accounting, audit, consulting, and tax 
services to both public traded companies 
and privately held companies.

The fi rm is a member of UHY Inter-
national (UHYI), a global organization 
ranked among the largest international 
accounting and consultancy networks 
with more than 8,500 professionals in 
330 cities across 101 countries.

AMY JOYCE, 
CPA
Berdon LLP

Amy Joyce, CPA is a tax partner at 
Berdon LLP and a member of the fi rm’s 
Trusts and Estate Practice. With more 
than 25 years of professional experi-
ence, Joyce specializes in advising high 
net worth individuals with tax mitiga-
tion and wealth preservation strategies. 
She has extensive experience in fi ducia-
ry, estate, gift, and generation-skipping 
transfer taxes.

Leveraging her deep understanding 
of evolving tax law, Joyce advises indi-
viduals, trusts, estates, private foun-
dations and investment partnerships 
on approaches to stay ahead of change, 
take advantage of tax planning oppor-
tunities, and initiate tax-advantaged 
asset transfers.

Joyce’s expertise extends including 
crafting tax-effective gift programs using 
family limited partnerships, charitable 
trusts, generation skipping trusts, and 
other wealth-building strategies; plan-
ning for and preparing federal and state 
estate tax returns, as well as handling 
estate tax controversy matters; preparing 
fi duciary income tax returns and the dece-
dent’s fi nal tax returns, including identi-
fi cation of planning opportunities during 
the compliance process; and introducing 
sophisticated approaches to minimize 
taxes — sales to grantor trusts, preferred 
partnership freezes, charitable trusts, 
grantor retained annuity trusts (GRATs) 
and family limited partnerships.

She is also profi cient at reviewing 
wills, estate plans and trust instru-
ments to identify areas that need up-
dating, estimating potential tax con-
sequences, and devising alternative 
strategies; evaluating potential liquid-
ity issues, particularly when impacting 
funds needed to continue operating a 
closely held business; and consulting 
with trustees on techniques and plan-
ning opportunities to minimize income 
tax exposure.

The year 2020 is a year like no other, 
Joyce said.

“For CPAs specializing in tax com-
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pliance and planning, there are far 
more factors which are out of our con-
trol compared to prior years,” she said. 
“For instance, The Tax Cuts and Jobs 
Act brought about massive tax law 
changes for businesses and individuals 
starting in 2018. Then, many of those 
changes were rolled back as Congress 
attempted to provide fi nancial relief 
from the economic turmoil ignited by 
the COVID-19 pandemic.”

“To exacerbate our clients’ concerns, 
there is great uncertainty over the out-
come of the November presidential elec-
tion and both candidates have wildly 
disparate views about tax policy,” Joyce 
said. “As a tax professional, I have be-
come far more proactive in 2020 than in 
any other time during my entire career.”

Joyce earned a bachelor’s degree in 
accounting from Long Island University 
and juris doctor from St. John’s Univer-
sity. She is licensed in New York as a 
certifi ed public accountant and attorney.

She is a member of the American In-
stitute of Certifi ed Public Accountants, 
American Academy of Attorney-Certi-
fi ed Public Accountants and the New 
York State Bar Association, Trusts and 
Estates Section.

Berdon LLP, a CPA and adviso-
ry fi rm with offi ces in Jericho and 
New York City, is consistently ranked 
among the nation’s top CPA and advi-

sory fi rms. With over 400 profession-
als and staff clients can access a com-
prehensive array of accounting, tax, 
fi nancial, and management advisory 
services. Through its specialized exper-
tise and dedicated service teams, Ber-
don advises on almost every aspect of 
a business at any stage of development 
— from startup through growth, diver-
sifi cation and succession.

Berdon is a recognized leader in 
advising the real estate industry and 
works with numerous businesses in the 
manufacturing, retail and profession-
al services sectors as well as high net 
worth individuals and labor unions. If 
needs cross international borders, Ber-
don service extends worldwide through 
membership in TIAG, a global alliance 
of more than 115 independent account-
ing fi rms in over 65 countries.

JAMES J. 
LAROCCA, CPA
Marcum LLP

James J. LaRocca, CPA is an assur-
ance partner in Marcum LLP’s Long 

Island offi ce and a member of its SEC 
Practice group and its Life Sciences & 
Biotechnology Industry Group.

LaRocca has more than 25 years of ex-
perience in audit and business consult-
ing engagements for both closely-held 
companies and publicly-traded com-
panies, for which he provides fi nancial 
audits and quarterly review services. 
Additionally, LaRocca has assisted his 
clients in going public through IPOs or 
reverse capitalization transactions.

LaRocca’s area of expertise includes 
SEC reporting and mergers & acquisi-
tions. He is focused on a variety of indus-
tries including biotechnology, software 
development, securities broker/dealers, 
Special Purpose Acquisition Companies 
(SPACs) and telecommunications.

He is a graduate of Widener Uni-
versity and a member of the American 
Institute of Certifi ed Public Accoun-
tants (AICPA) and the New York State 
Society of Certifi ed Public Accountants 
(NYSSCPA).

Marcum LLP is one of the largest 
independent public accounting and 
advisory services fi rms in the nation, 
with offi ces in major business markets 
throughout the U.S., as well as Grand 
Cayman, China and Ireland. Among the 
largest accounting fi rms on Long Island, 
Marcum provides a full spectrum of 
traditional tax, accounting, and assur-

ance services; advisory, valuation, and 
litigation support; managed accounting 
services; and an extensive portfolio of 
specialty and niche industry practices.

STEPHEN J. 
MANNHAUPT, 
CPA
Grassi

Stephen J. Mannhaupt, CPA is the 
partner-in-charge of Accounting and 
Attest Services at Grassi. Mannhaupt 
specializes in public accounting, forensic 
accounting, auditing, and management 
consulting for clients in the not-for-prof-
it, architecture and engineering, pro-
fessional service, construction, and real 
estate industries.

Since beginning his career in 1990, 
he has provided expert guidance to cli-
ents in specialized areas such as sus-
tainability, internal control assessment, 
fraud prevention and investigation, and 
corporate operational effi ciency, in addi-
tion to traditional accounting, tax, and 
audit support.

Mannhaupt has been a part of the 
Grassi team for more than 25 years, and 
is a member of the fi rm’s Executive Com-

MARKETS CHANGE. INDUSTRIES EVOLVE.
COMPANIES TRANSFORM.
Wherever you are heading, the accountants and advisors at 
EisnerAmper can connect market knowledge, industry experience, 
and personal support to provide solutions for your business.

In a world of change, let EisnerAmper be your constant.

Learn more at EisnerAmper.com
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GUEST VIEW

GUEST VIEW

farmers’ season and giving those farmers a 
more reliable source of income. 

“My job was to buy products from dozens 
of local farmers,” Jones said.

She was looking to take her CSA skills 
and use them in a new way.  She thought of 
Angstadt and another cheesemaker she had 
met in her old job: Sue Miller of Birchrun 

stands or craft brewers, which support “buy 
local” efforts.

Having a variety of pickup locations in 
the region helps the Collective’s members 
spread their cheese sales farther than they 
could on their own.

Subscriptions can be picked up in two 
Berks County locations — Hidden River 

instead of competitively to boost the entire 
industry by sharing tips and efforts.

ships’ kind of thing,” she said. “We all benefit 
from a stronger cheese industry.”

regional leader in the craft cheese industry. 
They aren’t planning any major expansion. 

DAIRY GODMOTHERS

FOOD BUSINESS

instead of competitively to boost the entire 
industry by sharing tips and efforts.

“It’s the whole ‘a rising tide raises all 
ships’ kind of thing,” she said. “We all benefit 
from a stronger cheese industry.”

Jones said the trio is focused on being a 
regional leader in the craft cheese industry. 
They aren’t planning any major expansion. 

to make her cheeses,” Stricker said.
Stricker said the extra money a cheese-

maker like Angstadt is willing to pay repre-
sents a needed boost for small farms like his.

“It’s a huge benefit to us when a local 
business like that uses our product,” he said. 
“It’s essential to find someone making a 
higher-end product to compete.” <
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GUEST VIEW

meant to engage the group – ask ques-

tions, post a quiz or host a ‘meet this goal’ 

leadership and a few employees to brain

storm the best ways to get the message out.

Julie Lando is the owner and president of GRIT 

Marketing Group, a marketing and communica

tions firm with offices in York and Lancaster. 

GUEST VIEW

DAIRY GODMOTHERS

NEWSMAKERS

for any topic: if it’s strictly about one thing, 

the business might lose the interest of its 

Internal communications centered around 

health and wellness can make or break pro-

gram participation. Get together with HR, 

leadership and a few employees to brain-

storm the best ways to get the message out.

•

Julie Lando is the owner and president of GRIT 

Marketing Group, a marketing and communica-

tions firm with offices in York and Lancaster. 

OPINION

centers would not only be devastating to the 

m
any hardworking physicians in our com

-

m
onwealth but their patients as well.

For the sake of the health and wellness of 

our com
m

onwealth, I hope m
y colleagues in 

Harrisburg listen to our physicians and their 

patients and reject this tax.  •

State Rep. Greg Rothman (R) represents the 87th 

House District, which is in Cumberland County.

GUEST VIEW

THE WHITEBOARD

plans, including Aetna, Capital Blue 

Cross, Highmark and UPMC Health 

Plan for all services. Changes in the 

relationship between Highmark 

and UPMC in the greater 

Pittsburgh and Erie areas will not 

affect the relationship between 

UPMC Pinnacle and Highmark.

W
e look forward to continuing 

to care for all of our patients in 

2019 and beyond. To learn more 

about full, in-network access to 

UPMC doctors and hospitals, call 

our toll-free help line at 1-833-

879-5013 or visit UPMC.com/

Choice2019. Philip W
. Guarneschelli,

Philip W
. Guarneschelli,

President and CEO

President and CEO

UPMC Pinnacle

UPMC Pinnacle

TO THE EDITOR

OPINION
GUEST VIEW

retirement plans. There are many details 
to consider when acquiring a company. 
Understanding the seller’s retirement plan 
and how it will fit within the current ben-
efit structure is vital to success.

If retirement plans are not considered 
upfront, executives may learn that the ac-
quired company has an underfunded pen-
sion plan – which can be a deal breaker 
– or that the seller’s 401(k) plan does not 
meet compliance standards. 

ment plan. However, operating multiple 
plans can be burdensome and expensive, 
and nondiscrimination testing is needed if 
employees are receiving different benefit 
packages.

If the buyer is going to terminate the 
seller’s plan, this decision should be made 
and the process initiated before the com-
panies merge. If the acquired company’s 
401(k) is terminated after the transaction, 
the seller’s employees will face a one-year 

one plan to operate – and it also avoids the 
negatives of plan termination. 

The risk associated with merging are the 
unknown factors of the seller’s plan. Has it 
always operated in compliance with all the 
complex rules associated with retirement 
plans? If not, the buyer’s plan would be at 
risk.

Before deciding how to handle the sell-
er’s retirement plan, the buyer will need 
to perform exhaustive due diligence. This 

stages of an M&A. Though the evaluation 
process can be lengthy, it’s better to an-
ticipate issues that could arise, instead of 
realizing them in the midst of the merger 
when it might be too late. 

•
John Jeffrey is a consulting actuary, specializing 
in retirement plan consulting and post-employ-
ment health care benefits, for Conrad Siegel, 
which is based in Susquehanna Township, 
Dauphin County. 

GUEST VIEW

retirement plans. There are many details 
to consider when acquiring a company. 
Understanding the seller’s retirement plan 
and how it will fit within the current ben
efit structure is vital to success.

If retirement plans are not considered 
upfront, executives may learn that the ac
quired company has an underfunded pen
sion plan – which can be a deal breaker 
– or that the seller’s 401(k) plan does not 

plans, including Aetna, Capital Blue 

meet compliance standards. 

The Central Penn Business Journal will cor-

rect or clarify mistakes made in the publica-

tion. If you have a question, please call the 

awarded $55 million in tax credits to the 

Pennsylvania Housing Finance Agency’s 

Commonwealth Cornerstone Group, based in 

Harrisburg. 

Commonwealth Cornerstone’s executive 

director Charlotte Folmer said the funding 

will help the nonprofit tackle a hefty pipeline 

of projects seeking funding. 

“We have over 40 projects requesting 

over $700 million,” she said, noting that the 

requests come from across the common-

wealth.

Folmer said she hopes the tax credits will 

be able to support about seven projects this 

be able to support about seven projects this 

The investors receive tax credits in return, 

which count against their federal income 

taxes.
Investors can receive credits totaling 39 

percent of their investment. They can use the 

credits over seven years as such: 5 percent 

per year for the first three years and 6 per-

cent for the next four years.

Folmer said it will be several weeks until 

Commonwealth Cornerstone receives its 

Cornerstone poured $10 million in tax cred

its into the project, while Community First 

added another $8 million.

Folmer said project announcements could 

come this fall.

ECONOMIC DEVELOPMENT

retirement plans. There are many details 
to consider when acquiring a company. 
Understanding the seller’s retirement plan 

The Central Penn Business Journal will cor

rect or clarify mistakes made in the publica

tion. If you have a question, please call the 
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The census data confirmed that coun-
ties with the largest numeric growth are 
located in the south and the west. In 
fact, Texas claimed four out of the top 
10 spots. Looking at population growth 
by metropolitan area, Dallas-Fort 
Worth-Arlington, Texas had the largest 
numeric growth, with a gain of 131,767 
people, or 1.8 percent in 2018. Second 
was Phoenix-Mesa-Scottsdale, Arizona, 
which had an increase of 96,268 people, 
or 2.0 percent. The cause of growth in 
these areas is migration, both domestic 
and international, as well as natural 
increase. In Dallas, it was natural in-
crease that served as the largest source 
of population growth. For Phoenix it was 

Danville, Illinois (-1.2 percent); and 
Watertown-Fort Drum, New York (-1.2 
percent). The population decreases were 
primarily due to negative net domestic 
migration.

North Dakota was home to the fastest-
growing county. Among counties with a 
population of 20,000 or more, Williams 
County, North Dakota, claimed the top 
spot as the fastest-growing by percent-
age. This county’s population rose by 5.9 
percent between 2017 and 2018 (from 
33,395 to 35,350 people). The rapid 
growth Williams County experienced was 
due mainly to net domestic migration of 
1,471 people in 2018. The county also ex-
perienced growth between 2017 and 2018 

that this can easily shift year over year.

A deeper dive into the census data 

reveals several demographic changes 

impacting commercial real estate develop

ment: household formations, aging baby 

boomers, growing millennials, women 

in the workforce and migration toward 

the South. Today’s demographic changes 

present challenges for commercial real 

estate developers, but they also offer lu

crative opportunities to firms creatively 

adapting to new demands.
•

Mike Kushner is the owner of Omni Realty 
Group, a real estate firm in Harrisburg. He can 
be reached through www.omnirealtygroup.
com�

So, if you’re planning a merger or acqui-
sition, consider the retirement plans now 
to avoid a headache later on.  

If the transaction is a stock acquisi-
tion – where the buyer takes full owner-
ship of the selling company – the buyer 
then assumes all of the seller’s liabilities, 
including its retirement plan. The buyer 
has three options for how to handle the 
acquired company’s retirement plan. It 
can either maintain its own plan and the 

restriction before being able to join the 
buyer’s 401(k) plan, losing out on a full 
year of tax-efficient savings and employer 
contributions. 

The main advantages of termination 
are that employees can be integrated into 
the buyer’s plan with one benefit structure 
for all; there is only one plan to maintain; 
and the risk of any liability transfer into 
the buyer’s existing plan is avoided. The 
downside is that the employee accounts 

includes confirming past operational and 
procedural compliance, making sure all 
plan documents are up-to-date, and con
firming general compatibility between the 
plans. Examples include reviewing non
discrimination testing results from recent 
years, the seller’s fiduciary oversight prac
tices, administrative operations such as 
distributions, payroll and loan processes, 
and fulfillment of government reporting 
requirements. 

Retirement plans should be piece of M&A puzzle 

In 2016, as fate would have it, an old 
friend of Angstadt’s, Alex Jones, a prominent 
organizer of commu-
nity-supported agri-
culture programs in 
the Greater Philadel-
phia area, had just 
left a job with a CSA.

In a typical CSA, 
a group of farmers 
connect with a group 
of consumers who 
want to buy fresh, 
local produce. They 
sell shares of their fu-
ture crop to the con-
sumers, who then 
pick up weekly or 
monthly boxes of the 
farmers’ latest crops, 
sharing both the risk and the rewards of the 

once-a-month pickup of two pounds and 
four varieties of cheese for four months 

to $280 for a twice-
monthly pickup 
of one-and-a-half 
pounds and three 
varieties of cheese 
for four months. 
CSA packages gen-
erally run from five 
to six months. The 
current package is 
shortened since the 
current CSA season 
has already begun.

Customers pick 
up their orders at 
participating loca-
tions. Most are busi-
nesses that focus on 

local craft foods and products like farm 

in the CSA to give customers more options.

ing with a sheep farmer to blend sheep 
and cow milk together to make a creamy 
Camembert-style cheese.

lovers into die-hard cheese fans.

in this area like it is in Europe. We don’t want 
people to see cheese as a guilty pleasure, but 
as a food you eat every day,” Angstadt said. 
“This is a way to grow the cheese community.

sity,” added Jones. “When they go to the gro
cery store they feel they have to get produce 
and bread … we want them to think of fine 
cheese like that, not as a luxury.”

growing in much the same way the craft beer 
industry has developed and grown, with 
those in the industry working cooperatively 

Honey-Bell is a brie-style cheese made by 
Stefanie Angstadt in her Oley creamery. 
PHOTO/SUBMITTED

Craft-beer boom spurs local hops farmers

By Jason Scott

jscott@cpbj.com

Pennsylvania leads the nation in craft-

beer production.

But while more beer is being brewed in 

places like Carlisle, Harrisburg and York, 

brewers here must rely on some key in-

gredients that often travel long distances.

One is hops, which are not widely 

grown in Pennsylvania, or on the East 

Coast in general.

In fact, most hops come from Washing-

ton, Oregon and Idaho, which account for 

the majority of the country’s hop produc-

tion. Washington alone has about 40,000 

acres of hops.

Two Cumberland County hop farmers 

are hoping to claim a piece of that market 

and inspire other Pennsylvania farmers to 

consider cultivating the crop for breweries 

in Pennsylvania.

“It’s a niche thing. Not too many peo-

ple do it,” said Michael Reifsnyder, who 

planted 3,400 hop plants on his 15-acre 

West Pennsboro Township property in 

2017. 

A big reason for the lack of new hop farm-

ers is difficulty in getting started and com-

peting with larger established operations. 

“These local houses are up against com-

panies that can reach a better economy 

of scale, plus have quality control proce-

dures and logistics plans that have been 

in place for decades,” said Brandalynn 

Armstrong, co-owner of Zeroday Brewing 

in Harrisburg. “It makes it harder for the 

But Reifsnyder, who retired in 2011 

from the U.S. Navy after 22 years of service, 

took a chance on hops after experiment-

ing with grapes and asparagus on his 

Carlisle-area farm, dubbed GEMS Farm. 

He also saw success at nearby hop yard 

Sunny Brae Farms and thought his farm 

could provide complementary varieties of 

fresh local hops to small breweries.

He and his wife, Sharon, along with 

their two teenage daughters, maintain 

the hop yard, which is entering its second 

year of harvest. GEMS currently grows five 

varieties of hops on 3.25 acres, but the plan 

is to eventually grow to seven acres, plant 

a wider variety of hops and reach more 

“Expansion is on our radar,” he said.

ders recently purchased equipment that 

will allow them to pelletize dried hops 

— meaning to grind them into powder 

and press them into small pellets. Pellet

ized hops have a longer shelf life
 and are 

what many brewers rely on throughout 

the year.

The farm’s hop yard could yield about 

5,000 or 6,000 pounds of hops this year.

GEMS expects to pelletize the majority 

of its hops this year after selling almost 

all of its harvest last fall to local breweries 

making wet-hopped beers — also known 

as fresh-hop beers that use hops fresh off 

the vine. 

Wet-hop batches of beer can use five 

to 10 times as many hops as pelletized 

batches.  

Local brewers say they are eager to buy 

more local ingredients, including hops, 

Mike and Sharon Reifsnyder stand in the hop yard of their West Pennsboro Township 

farm. They began growing the crop in 2017 in a bid to make locally grown hops more 

available.     PHOTO/MARKELL DELOATCH

Camembert-style cheese.
Ultimately, their goal is to turn cheese 

lovers into die-hard cheese fans.
“We want to cultivate the cheese culture 

in this area like it is in Europe. We don’t want 
people to see cheese as a guilty pleasure, but 
as a food you eat every day,” Angstadt said. 
“This is a way to grow the cheese community.

“People don’t see fine cheese as a neces-
sity,” added Jones. “When they go to the gro-
cery store they feel they have to get produce 
and bread … we want them to think of fine 
cheese like that, not as a luxury.”

Miller sees the craft cheese industry 
growing in much the same way the craft beer 
industry has developed and grown, with 
those in the industry working cooperatively 

premium for the milk,” she said.
Her sources include Spring Creek Farm in 

Wernersville, an organic dairy farm.
Greg Stricker, a partner in Spring Creek, 

said he pays special attention to the milk he 
produces for Angstadt.

“I always try to make the highest-quality 
milk, but we try to concentrate on making a 
milk that is higher in protein and butter fat 
to make her cheeses,” Stricker said.

in the CSA to give customers more options.
For example, Miller is currently work

ing with a sheep farmer to blend sheep 
and cow milk together to make a creamy 

ees. Those who are engaged at work will go 

the extra mile and demonstrate increased 

productivity, which shows up in a compa-

ny’s profitability, turnover numbers, safety 

incidents and quality. 

Communication is key for an employee 

health and wellness program and for a 

business overall. Looking to a professional 

communicator for ideas and best practices 

will help streamline communications sur-

rounding such a program and lead to more 

engaged, healthier employees.

What can you do?

• Talk about the rewards – not only for 

their personal lives, but rewards of the 

program. What’s in it for them can be a 

powerful motivator to expand participa-

tion. That participation, in turn, can build 

a team atmosphere and lead to higher 

engagement. 
• Consider health and wellness ambas-

sadors. Peer-to-peer communication is 

powerful and partnering with passionate 

team members to communicate can re-

move the paternalistic factor. 

• Connect the dots for employees to the 

bigger corporate picture. Participation in 

wellness programs has the potential to de-

crease company health benefit costs over-

all, which in turn could make a difference 

in employees’ premium or out-of-pocket 

health care costs. 

an ongoing campaign to share bits and 

pieces of information, or a web page to 

view the full information when employees 

are interested and have time. 

• Have a sense of humor when commu

nicating. Loosening up a formal approach 

can go a long way to creating engagement 

with the communication and getting on 

board with the program.

• Make it a two-way conversation. Ask 

employees what program components 

they’d like to see. Find out what might mo

tivate them to participate. Ask for ideas on 

communicating the details to staff. 

• Use social channels to help spread 

the word. Whether its an internal social 

tool such as Slack or Yammer or a closed 

group on Facebook or LinkedIn, encour-

age employees to share pictures of their 

healthy choices and/or program partici-

pation. Build a little competition between 

company segments and offer content 

meant to engage the group – ask ques

tions, post a quiz or host a ‘meet this goal’ 

challenge. 

whole audience. 

Internal communications centered around 

health and wellness can make or break pro

gram participation. Get together with HR, 

leadership and a few employees to brain

storm the best ways to get the message out.

Craft-beer boom spurs local hops farmers

By Jason Scott

jscott@cpbj.com

Pennsylvania leads the nation in craft-

beer production.

But while more beer is being brewed in 

places like Carlisle, Harrisburg and York, 

brewers here must rely on some key in

gredients that often travel long distances.

grown in Pennsylvania, or on the East 

By Stacy Wescoe
BridgeTower Media

Stefanie Angstadt started making cheese 
as a hobby soon after graduating from col-
lege in 2008.

After a few years she knew it was some-
thing she wanted to do full time.

She opened Valley Milkhouse in a former 
dairy farm in Oley in 2014 and began to 
manufacture and sell her cheeses profes-
sionally.

Not a dairy farmer, herself, she partnered 
with other small Berks County dairies to buy 
fresh warm milk “straight from the udder.”

Her cheeses — mostly a mix of softer and 
aged styles — were a hit.

“We make everything by hand. It’s very 
good cheese so there is a demand,” Angstadt 
said.

In fact, demand often outpaced her sup-
ply. Nonetheless, she struggled with the lo-

Hills Farm in Chester County.
Jones pitched the idea of using the CSA 

format to develop a new way of selling craft 
cheese to cheese fans. That led Jones, Ang-
stadt and Miller in 2016 to create the Collec-
tive Creamery CSA, based out of Angstadt’s 
Oley creamery, with Jones as the operations 
manager and Angstadt and Miller as the two 
primary cheese makers.

“We thought between the three of us, we 
could pool our resources and move beyond 
farmers markets,” Angstadt said.

According to Jones, the trio didn’t invent 
the idea of a cheese-based CSA. But, she 
said, “A cheese CSA is still pretty unique.”

Jones said it also makes sense.
“You can get subscriptions for anything 

today — dog products, beauty products —
why not cheese?” she said.

A profitable boost
The Collective Creamery is now heading 

Brewing Co. in Douglasville and Covered 
Bridge Farmstand in Oley — and at one 
location in the Lehigh Valley — Bonn Place 
Brewing Co. in Bethlehem. Other pickup 
locations are in the Chester County and 
Philadelphia areas.

By having a wider client base, the chee-
semakers also are able to offer more variety. 
Angstadt and Miller rotate between six 
varieties of cheese, including Angstadt’s 
Witchgrass, her version of a French Valen-
cay cheese, and Miller’s Clipper, an aged 
raw-milk cheese. They also reach out to 
other cheesemakers in other regions, hop-
ing to include their specialty craft cheeses 

But they are on the lookout for more pickup 
locations along their current route and for 
pockets of cheese lovers who may want to 
get in on their offerings.

“We have to be lean and use the resources 
we have,” Jones said.

One secondary benefit to the women’s 

From left, Sue Miller, Stefanie Angstadt and Alex Jones brought together their collective 
talents to form the Collective Creamery CSA in 2016. PHOTO/SUBMITTED

“You can get subscriptions 
for anything today — dog 

products, beauty products 
— why not cheese?”

— Alex Jones, Collective Creamery CSA

Craft-beer boom spurs local hops farmers

By Jason Scott

jscott@cpbj.com

Pennsylvania leads the nation in craft-

beer production.

places like Carlisle, Harrisburg and York, 

brewers here must rely on some key in
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The Collective Creamery is now heading 
into its third year. And while it is still just 
a small part of each of the cheesemakers’ 
business, it is an important one.

By eliminating the middleman, the chee-
semakers get more of the profit.

Angstadt said her profit margin is gener-
ally about 15 percent to 20 percent on the 
roughly $150,000 in gross sales she has in a 
year. That makes it a challenge to maintain 
a capital-intensive operation. Anywhere 
she can improve the profit margin is a boost.

Profits on the CSA vary from month to 
month, but she said they tend to average at 
the higher end of her overall profits.

The current CSA package from the Col-

Brewing Co. in Douglasville and Covered 
Bridge Farmstand in Oley — and at one 
location in the Lehigh Valley — Bonn Place 
Brewing Co. in Bethlehem. Other pickup 
locations are in the Chester County and 
Philadelphia areas.

By having a wider client base, the chee
semakers also are able to offer more variety. 
Angstadt and Miller rotate between six 
varieties of cheese, including Angstadt’s 
Witchgrass, her version of a French Valen
cay cheese, and Miller’s Clipper, an aged 
raw-milk cheese. They also reach out to 
other cheesemakers in other regions, hop
ing to include their specialty craft cheeses 

ply. Nonetheless, she struggled with the lo
gistics of getting the cheese she was making 
to the people who wanted it.

While around 80 percent of the cheese 
she makes is sold wholesale to markets and 

talents to form the Collective Creamery CSA in 2016. 
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A
ccordin

g to th
e association

, dron
es 

w
ill off

er $82.1 billion
 in

 econ
om

ic ben
efits 

an
d create 100,000 n

ew
 jobs in

 the U
n

ited 

States alon
e by 2025. Th

e association
’s goal 

is to en
courage state leaders to support 

the developm
ent of a dron

e in
dustry – or 

un
m

an
n

ed aircraft system
s, as th

ey are 

m
ore form

ally kn
ow

n
 – because other states 

already are doing so. 

For exam
ple, N

ew
 York is putting up $30 

m
illion

 to pay for a 50-m
ile un

m
an

n
ed air 

corridor betw
een

 Syracuse an
d R

om
e, the 

association
 said. O

ther states have becom
e 

federal test sites for the dron
e in

dustry, 

w
hile others have been

 join
ing regional 

partn
erships to develop in

itiatives. A
s each 

day passes, Pen
n

sylvan
ia seem

s to be falling 

further behin
d in

 developing a dom
estic 

dron
e in

dustry, observers said.

For n
ow

, th
e association

 isn
’t askin

g 

Pen
n

sylvan
ia’s leaders for m

uch – except 

to be aw
are of w

hat is going on
 an

d to off
er 

support as ideas develop, several people 

said. O
n

e goal is to create a w
orking group 

w
ithin

 the state aviation
 caucus – a legis

lative group – to develop a roadm
ap that 

w
ould “identify fun

ding opportun
ities to 

support critical dron
e in

frastructure,” the 

association
 said in

 a fact sheet. 

Th
e association

 isn
’t asking for n

ew
 regu

lation
s, pointing out that dron

es are regulat

ed by the Federal A
viation

 A
dm

in
istration

, 

or FA
A

, w
hich controls U

.S. airspaces an
d 

already requires com
m

ercial dron
e opera

tors to get a licen
se. 

B
ut that doesn

’t m
ean

 there is n
o room

 

for action
 on

 the state level. In
 O

ctober 

2018, Pen
n

sylvan
ia law

m
akers passed A

ct 

78, w
hich lim

its the ability of m
un

icipali

ties to regulate un
m

an
n

ed aircraft un
less 

authorized by the statute. 

Local jurisdiction
s often

 m
ove to pass 

ordinan
ces that can

 interfere w
ith com

m
er

cial operators, said D
avid D

ay, executive 

vice president at K
eyston

e A
erial Surveys 

based in
 Philadelphia. Th

at m
akes educa

tion
 critical, he added.  

DRONE
continued from

 page 1

into its third year. And while it is still just 
a small part of each of the cheesemakers’ 
business, it is an important one.

By eliminating the middleman, the chee
semakers get more of the profit.

Angstadt said her profit margin is gener
ally about 15 percent to 20 percent on the 
roughly $150,000 in gross sales she has in a 
year. That makes it a challenge to maintain 
a capital-intensive operation. Anywhere 
she can improve the profit margin is a boost.

Profits on the CSA vary from month to 
month, but she said they tend to average at 
the higher end of her overall profits.

The current CSA package from the Col

ply. Nonetheless, she struggled with the lo
gistics of getting the cheese she was making 
to the people who wanted it.

While around 80 percent of the cheese 
she makes is sold wholesale to markets and 
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noting is that the counties have main-
tained the same order of ranking based 
upon population for eight-plus years. For 
example, in 2010 the counties in order of 
smallest population to largest were Cum-
berland, Dauphin, York and Lancaster. 
This is the same ranking we see in 2018, 

Mike 
Kushner

2018 was a banner year for mergers 
and acquisitions. Global M&A activity was 
the second highest on record, with deals 
totaling $2.72 trillion. Looking ahead, 76 
percent of top executives at U.S. compa-
nies expect to close more 
deals this year than last, 
and a majority predict 
these deals will be larger, 
according to a report 
from Axios. These compa-

Retirement plans should be piece of M&A puzzle 
ders recently purchased equipment that 

will allow them to pelletize dried hops 

— meaning to grind them into powder 

and press them into small pellets. Pellet-

ized hops have a longer shelf life
 and are 

what many brewers rely on throughout 

The farm’s hop yard could yield about 

5,000 or 6,000 pounds of hops this year.

GEMS expects to pelletize the majority 

of its hops this year after selling almost 

all of its harvest last fall to local breweries 

making wet-hopped beers — also known 

as fresh-hop beers that use hops fresh off 

Wet-hop batches of beer can use five 

to 10 times as many hops as pelletized 

Local brewers say they are eager to buy 

more local ingredients, including hops, 

wet-hop beers,” he said. “That has been 

the big limitation.”

The Millworks and other breweries said 

they would like to buy more local hops 

year round, especially pelletized hops, to 

support farmers. 

“I think brewers absolutely want to use 

it,” Musselman said, noting the differences 

in smell and taste between East and West 

Coast hops. 

But Musselman said he expects local 

hops would cost more than those from 

larger West Coast suppliers, given the 

lower hop volumes at local farms. Nev

ertheless, he said he would still b
uy local 

hops for special PA Preferred brews, i.e., 

beers made with Pennsylvania-produced 

agricultural commodities, like hops or 

grain.  

Victor Shaffer and Andrew Lyons start

ed growing an acre of hops outside of 

Mechanicsburg last year. Th
eir company, 

called Lion Bines Hop Farm, is expected to 

produce a partial harvest of hops this year 

and a full harvest next year. 
Mike and Sharon Reifsnyder stand in the hop yard of their West Pennsboro Township 

farm. They began growing the crop in 2017 in a bid to make locally grown hops more 

Lancaster-based RGS Associ-

ates named Jake Krieger proj-

ect landscape architect. He has 

a bachelor’s degree from Temple 

University. Matthew Fauth was 

named a computer aided drafting 

and design designer. He also is a 

sergeant in the National Guard. He 

has an associate degree from York 

Technical Institute. Upper Dublin Township, Mont-

gomery County-based McMahon 

Associates Inc. named Christo-

pher K. Bauer an associate. He is 

general manager of the Camp Hill 

office. He has more than 20 years 

of project management and trans-

portation engineering experience 

and has helped municipalities 

through their responsibilities as 

local project sponsors on state 

and federally funded projects. He 

also serves municipalities’ day-

to-day traffic consulting needs. 

He is a professional engineer and 

professional traffic operations 

engineer.  
Swatara Township-based Skelly 

and Loy named LeShelle Smith

marketing spe-
cialist. She will be 

responsible for 
graphics coordi-

nation, including 
preparation of 

brochures, charts 
and exhibit ma

terials. She will 

team. Most recently, she was a cor-

porate social responsibility super-

visor and head teller II with First 

National Bank. She has a bach-

elor’s degree from York College.  

Lower Allen Township-based 

Members 1st Federal Credit 

Union named 

Alma Jimenez
branch manager 

of the location 

inside the Gi-
ant Foods store 

on East Market 

Street, York. She 

was a branch 

manager for PNC Bank.  
Manheim Township-based 

Ambassador Advisors LLC named 

Christopher R. 
Coolidge chief 

investment of-
ficer. He leads 

the wealth man-
agement depart-

ment and works 

with various oth-
er departments. 

He is a chartered financial analyst 

charterholder.  
Manheim Township-based 

RKL Wealth Management LLC 

named William M. Onorato a 

senior wealth 

strategist. He will 

advise high-net-
worth families 

on multigenera-
tional planning, 

legacy planning, 

business succes-
sion and estate 

planning. He has 25 years of es

tate planning and wealth strategy 

and was a financial adviser with 

Smoker Wealth Management. 

She has bachelor’s and master’s 

degrees from Ashford University. 

Laura J. Melfi was named senior 

vice president and cash manage-

ment officer with Mid Penn’s First 

Priority Bank division. She will be 

based in Chester County and con-

tribute to deposit growth through 

business development activities. 

She will also generate fee income 

through cash management prod-

ucts and services, and expand and 

retain customer relationships. She 

has 43 years of financial services 

experience.  CONSTRUCTION
Lancaster-based 

Wohlsen 

Construction Co. named Manuel 

Maza 
project 

manager and es-
timator. He was 

project engineer. 

He has a bache-
lor’s degree from 

Millersville Uni-
versity.  

York-based Wagman Construc-

tion Inc. named Joe Corson direc-

tor of business development for 

Maryland. He will 

expand the firm’s 

participation in 

o p p o r t u n i t i e s 

and 
enhance 

client relation-
ships throughout 

Maryland. He has 

30 years of con-
struction industry experience. He 

has a bachelor’s degree from the 

University of Baltimore. 
EDUCATION

 Amy S. Goldman Matthew 

 of Cumberland County 

members of the Pennsylvania 

Telecommunications Relay Ser-

vice Advisory Board. Goldman 

has been a public member of the 

board. She is a speech-language 

pathologist, has conducted 

trainings on the importance of 

telecommunications for those 

with disabilities and has been 

involved with the administra-

tion of Pennsylvania’s telecom-

munications device distribution 

program. Hrivnak will represent 

the PUC’s Bureau of Consum-

er Services on the board. He 

is manager of compliance and 

competition in the bureau’s pol-

icy division.   
Harrisburg-based State Civil 

Service Commission named Te-

resa Osborne of Lackawanna 

County a commissioner. She was 

secretary of the Pennsylvania De-

partment of Aging.  HEALTH CARE 
East Pennsboro Township-

based Geisinger Holy Spirit 

named Dr. Ming Jang a member 

of Geisinger Ho-
ly Spirit Primary 

Care. He will see 
adult patients 

and specialize 
in geriatric care. 

He was a clinical 
assistant profes-

sor of medicine 
in the division of geriatric medi

cine at the University of Pennsyl

vania’s Perelman School of Medi

cine. He has a medical degree 

from Drexel University College 

lege of William and Mary and a 

law degree from Dickinson School 
Susquehanna Township-based 

Mette Evans & Woodside named

Matthew D. Co-
ble a sharehold-

er. He represents 

insurance com-
panies, fraternal 

benefit societies, 

insurance pro-
ducers and third-

party administra-
tors in insurance regulatory, trans-

actional and litigation matters.  

MARKETINGLancaster-based 
Godfrey 

named Luke Weidner an asso-

ciate creative director. He will 

oversee message unification and 

brand consisten-
cy and align cre-

ative resources 
with project and 

account needs to 
ensure efficien-

cy. Most recent-
ly, he was the 

design manager 
for Artisanal Brewing Ventures. 

Weidner has a bachelor’s degree 

from Penn State. NONPROFITS
Philadelphia-based Pennsyl-

vanians for Modern Courts named 

retired Judge 
Lawrence 

F. 
Stengel a board 

member. He is 
a shareholder 

with Manheim 
Township-based 

Krieger

Fauth

Jimenez

Coolidge
Maza

Corson Jang

Coble

Weidner

noting is that the counties have main
tained the same order of ranking based 
upon population for eight-plus years. For 
example, in 2010 the counties in order of 
smallest population to largest were Cum
berland, Dauphin, York and Lancaster. 
This is the same ranking we see in 2018, 

Mike 
Kushner

2018 was a banner year for mergers 
and acquisitions. Global M&A activity was 
the second highest on record, with deals 
totaling $2.72 trillion. Looking ahead, 76 
percent of top executives at U.S. compa
nies expect to close more 
deals this year than last, 
and a majority predict 

Retirement plans should be piece of M&A puzzle 
GEMS expects to pelletize the majority 

of its hops this year after selling almost 

all of its harvest last fall to local breweries 

making wet-hopped beers — also known 

as fresh-hop beers that use hops fresh off 

Wet-hop batches of beer can use five 

to 10 times as many hops as pelletized 

Local brewers say they are eager to buy 

more local ingredients, including hops, 

in smell and taste between East and West 

But Musselman said he expects local 

hops would cost more than those from 

larger West Coast suppliers, given the 

lower hop volumes at local farms. Nev

ertheless, he said he would still b
uy local 

hops for special PA Preferred brews, i.e., 

beers made with Pennsylvania-produced 

agricultural commodities, like hops or 

Victor Shaffer and Andrew Lyons start

ed growing an acre of hops outside of 

Mechanicsburg last year. Th
eir company, 

called Lion Bines Hop Farm, is expected to 

produce a partial harvest of hops this year 

and a full harvest next year. 

with large amounts of information. People 

digest details in small chunks, so consider 

an ongoing campaign to share bits and 

pieces of information, or a web page to 

view the full information when employees 

are interested and have time. 

• Have a sense of humor when commu-

nicating. Loosening up a formal approach 

can go a long way to creating engagement 

with the communication and getting on 

• Make it a two-way conversation. Ask 

employees what program components 

they’d like to see. Find out what might mo-

tivate them to participate. Ask for ideas on 

a hands-on workshop for growing veg

etables or herbs. At GRIT, team members 

in the wellness program are walking miles 

(via a step tracker) to earn a free airplane 

ticket to anywhere in the world. The more 

creative and out-of-the-box the program, 

when paired with easy ways to participate, 

the more people will want to take part. 

• Stay diverse with your communica-

tions focus. If there is a large subset of 

staff who bike to work, that’s great, but if 

that’s all communications are about, the 

company risks losing support from other 

parts of the employee base. The same goes 

for any topic: if it’s strictly about one thing, 

the business might lose the interest of its 

whole audience. 

Internal communications centered around 

health and wellness can make or break pro

gram participation. Get together with HR, 

leadership and a few employees to brain

year. It is m
y hope that the House Republican 

Caucus, along with the Pennsylvania M
edical 

Society and other m
edical-service advocates, 

will prove once m
ore that this tax would be 

detrim
ental to Pennsylvania surgery patients. 

First, this tax would cause ASCs to be un-

able to afford state-of-the-art equipm
ent. 

Such equipm
ent allows them

 to have higher 

productivity and healthier patients, but under 

ters than they do at general hospitals. M
edic-

aid patients face 50 percent lower costs and 

patients with com
m

ercial insurance plans 

pay as low as 25 percent the costs of a hospi-

In addition to saving patients m
oney, these 

practitioners also save M
edicare $2.3 billion 

a year on just the 120 m
ost-com

m
on proce-

dures that M
edicare patients receive, accord-

ing to UC Berkeley.

UC Berkeley noted in a recent study that 

in 2015, Pennsylvania ASCs saved M
edicare 

$32.6 m
illion on cataract procedures, $1.3 

m
illion on upper GI procedures and $6.9 m

il-

lion on cystoscopy procedures.

If the W
olf adm

inistration’s tax proposal 

were to be enacted, the Pennsylvania Am
-

bulatory Surgery Association, along with a 

coalition of state m
edical societies, warn that 

up to 25 percent of these centers m
ay need 

to close – pushing thousands of patients into 

costly general hospitals and forcing centers to 

withdraw from
 M

edicaid.

Th
is ASC tax would be a blow to com

peti-

tion and innovation in health care. By tying 

the invisible hand of the free m
arket in health 

care with burdensom
e taxes, we get less 

Another tax on these ASCs would not only 

cost the state M
edicaid system

, it m
ay even 

I urge m
y colleagues in the Pennsylvania 

House and Senate to vote against this proposal 

and I urge Gov. W
olf to visit an ASC like W

est 

Shore Endoscopy in Cum
berland County to 

learn about the progress that is being m
ade by 

these entrepreneurial physicians and nurses.

As I m
eet with physicians and patients in 

m
y district, such as those at W

est Shore En-

doscopy, I have been am
azed at the benefits 

of their innovative approach.

W
e all can relate to the phrase, “Surgery is 

only m
inor if it happens to som

eone else.”

Nobody wants to be told they need surgery 

and they especially do not want an unpleas-

ant surgery experience.

Th
anks to ASCs, thousands of Pennsyl-

vanians have been given a convenient and 

quality outpatient experience with positive 

outcom
es and speedy recovery in the com

fort 

of their own hom
es. A double tax on these 

centers would not only be devastating to the 

m
any hardworking physicians in our com

m
onwealth but their patients as well.

For the sake of the health and wellness of 

our com
m

onwealth, I hope m
y colleagues in 

Harrisburg listen to our physicians and their 

patients and reject this tax.  

State Rep. Greg Rothman (R) represents the 87th 

House District, which is in Cumberland County.

technology to treat the most 

advanced diseases. However, even 

positive change can cause confu

sion. I’d like to take a moment to 

clarify a question involving health 

insurance plans accepted at UPMC 

Pinnacle. UPMC Pinnacle hospitals and 

outpatient clinics continue to 

accept most major insurance 

plans, including Aetna, Capital Blue 

Cross, Highmark and UPMC Health 

Plan for all services. Changes in the 

relationship between Highmark 

and UPMC in the greater 

Pittsburgh and Erie areas will not 

affect the relationship between 

UPMC Pinnacle and Highmark.

with large amounts of information. People 

a hands-on workshop for growing veg

etables or herbs. At GRIT, team members 

in the wellness program are walking miles 

(via a step tracker) to earn a free airplane 

If there’s one constant in health 

care, it’s change. UPMC’s invest-

ment in southcentral Pennsylvania 

has brought positive change to 

our region, including new, highly 

specialized services, thousands of 

new providers and leading-edge 

technology to treat the most 

advanced diseases. However, even 

positive change can cause confu-

sion. I’d like to take a moment to 

clarify a question involving health 

insurance plans accepted at UPMC 

UPMC Pinnacle hospitals and 

outpatient clinics continue to 

TO THE EDITOR

2018 was a banner year for mergers 
and acquisitions. Global M&A activity was 
the second highest on record, with deals 
totaling $2.72 trillion. Looking ahead, 76 
percent of top executives at U.S. compa-
nies expect to close more 
deals this year than last, 

these deals will be larger, 

from Axios. These compa-
nies, and others around 
the globe, turn to M&A 
deals to increase market 
share and improve their 

Throughout the M&A 
process, executives are hyper-focused 
on company synergies and big-picture 
goals. As a result, one very important fac-
tor often goes overlooked – the employer’s 

So, if you’re planning a merger or acqui-
sition, consider the retirement plans now 
to avoid a headache later on.  

If the transaction is a stock acquisi-
tion – where the buyer takes full owner-
ship of the selling company – the buyer 
then assumes all of the seller’s liabilities, 
including its retirement plan. The buyer 
has three options for how to handle the 
acquired company’s retirement plan. It 
can either maintain its own plan and the 
seller’s plan separately, terminate the 
seller’s plan, or merge the seller’s plan 
into its own plan. 

If the buyer decides to maintain both 
plans, the newly acquired employees can 
either be offered the same benefits they 
had previously, or a new formula for their 
employer benefits. Maintaining both plans 
can provide employees continuity of ben-
efits with no impact to the buyer’s retire-

restriction before being able to join the 
buyer’s 401(k) plan, losing out on a full 
year of tax-efficient savings and employer 
contributions. 

The main advantages of termination 
are that employees can be integrated into 
the buyer’s plan with one benefit structure 
for all; there is only one plan to maintain; 
and the risk of any liability transfer into 
the buyer’s existing plan is avoided. The 
downside is that the employee accounts 
become immediately accessible. So, if not 
rolled over into an IRA or other retirement 
plan, employees could squander retire-
ment assets and face penalty taxes for 
early distribution. 

The final option – merging the seller’s 
and buyer’s plans – requires that both 
plans be the same type and have a similar 
plan design. This option can be efficient 
and cost-effective – one benefit structure, 

includes confirming past operational and 
procedural compliance, making sure all 
plan documents are up-to-date, and con-
firming general compatibility between the 
plans. Examples include reviewing non-
discrimination testing results from recent 
years, the seller’s fiduciary oversight prac-
tices, administrative operations such as 
distributions, payroll and loan processes, 
and fulfillment of government reporting 
requirements. 

Many companies partner with an out-
side consultant to conduct a thorough 
benefit plan review and help determine 
the best option. When experts are engaged 
from the start, they can help ensure the 
transition is smooth and employees have 
a clear understanding of the benefits with 
their new employer.

An organization’s retirement plan 
should be a consideration from the early 

John
Jeffrey

2018 was a banner year for mergers 
and acquisitions. Global M&A activity was 
the second highest on record, with deals 
totaling $2.72 trillion. Looking ahead, 76 
percent of top executives at U.S. compa
nies expect to close more 
deals this year than last, 
and a majority predict 
these deals will be larger, 
according to a report 
from Axios. These compa
nies, and others around 
the globe, turn to M&A 
deals to increase market 
share and improve their 
business models. 

Throughout the M&A 
process, executives are hyper-focused 
on company synergies and big-picture 
goals. As a result, one very important fac
tor often goes overlooked – the employer’s 

, Suzanne Fischer-Huettner
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direct loans to businesses, with volume rising 

from about $10 million to $30 million in the 

past three years. 

The nonprofit also has opened new loan offic

es in Allentown and Philadelphia where it would 

like to add more people to expand lending.

“We expect to go deeper into markets we are 

in,” Betancourt said.  

But depth, he said, requires a bigger team. 

That starts at the executive level.

In addition to adding new execs, the non-

The investments typically will flow through 

what are known as qualified opportunity funds. 

Community First has been working to develop 

such funds, which could work in combination 

with other state and federal incentives.

Among the most notable of those is the 

Tax credit plan

After being shut out in the last fund-

ing round in 2017, Central Pennsylvania will 

receive a share of 2018 tax credits under a 

new round of funding from a federal program 

designed to support large urban redevelop-

ment projects: the New Markets Tax Credit.

The U.S. Treasury Department last month 

awarded $55 million in tax credits to the 

Pennsylvania Housing Finance Agency’s 

Commonwealth Cornerstone Group, based in 

year — likely mixed-use, commercial and 

community service projects — with a focus on 

those that exceed $5 million.

Developers often have to spend more 

money to buy and fix up vacant and blighted 

properties than they can expect to get back 

in rental rates once construction is complet-

ed. The New Markets program takes private 

equity from investors, usually banks, and 

turns that money into gap financing to help 

developers offset some of the construction 

costs and keep rents in line with what a local 

real estate market can support.

The investors receive tax credits in return, 

which count against their federal income 

Investors can receive credits totaling 39 

percent of their investment. They can use the 

federal allocation, the organization’s eighth. 

The previous seven allocations have helped 

fund 38 developments in the state, including 

the Hamilton Health Center in Harrisburg, 

Lancaster’s Keppel Building and the renova-

tion of Gettysburg’s Schmucker Hall.

In the meantime, officials are narrowing 

down mixed-use and commercial projects 

across the state that could receive the tax 

credits. Part of that selection process could 

include working with Lancaster-based 

Community First Fund, which did not receive 

tax credits this year but has its own backlog 

of projects.

The two midstate nonprofits have part-

nered on tax-credit projects in the past, 

including the redevelopment of the former 

Bulova building in Lancaster. Commonwealth 

Cornerstone poured $10 million in tax cred-

its into the project, while Community First 

added another $8 million.

Folmer said project announcements could 

and acquisitions. Global M&A activity was 
the second highest on record, with deals 
totaling $2.72 trillion. Looking ahead, 76 
percent of top executives at U.S. compa
nies expect to close more 
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and a majority predict 
these deals will be larger, 
according to a report 
from Axios. These compa
nies, and others around 
the globe, turn to M&A 
deals to increase market 
share and improve their 
business models. 

Throughout the M&A 
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mittee. He also serves as the chair of the 
fi rm’s Internal Accounting and Auditing 
Committee. In this role, Mannhaupt is 
responsible for ensuring the fi rm is in 
compliance with professional standards 
and that the staff is current with the 
ever changing accounting and auditing 
guidance. Additionally, he frequently 
provides formal continuing education 
(CPE) training programs for all levels of 
Grassi’s staff.

Mannhaupt and his team generate 
customized and effi cient strategies as 
they serve each client.

“The accounting fi eld has acceler-
ated its evolution toward automation, 
data-driven decisions and advanced 
technologies that make us better able 
to advise our clients and streamline op-
erations,” Mannhaupt said. “Now more 
than ever, artifi cial intelligence is trans-
forming our ability to deliver services 
more effi ciently and accurately and re-
ducing the error, risk and redundancy in 
human performance.”

“Data analytics has strengthened our 
foundation for making strategic recom-
mendations customized to each client,” 
he said. “Robotic process automation 
is also becoming more popular to elim-
inate the mundane tasks that used to 
keep our people from peak performance. 
And the best part is, we can help many 
of our clients adopt these same technol-
ogies for their own operations and cost 
savings, now that off-the-shelf solutions 

and user-friendly platforms are widely 
available and affordable.”

To keep abreast of the issues facing 
clients, Mannhaupt stays active in in-
dustry trade associations and the New 
York Building Congress (NYBC). He is an 
active presenter at the New York State 
Society of CPAs (NYSSCPA) – Founda-
tion of Accounting Education (FAE) and 
the American Institute of Certifi ed Pub-
lic Accountants (AICPA). He has written 
articles on a variety of accounting topics 
and has conducted educational seminars 
for clients, accounting societies, and other 
professionals in banking, surety and law.

As part of his charitable endeavors, 
Mannhaupt serves on the board of di-
rectors of the ACE Mentor Foundation, 
where he holds the offi cer role of trea-
surer. He is a graduate of Queens Col-
lege and is a member of the NYSSCPA 
and the AICPA.

Grassi is a leading provider of adviso-
ry, tax and accounting services for busi-
nesses and individuals. Grassi advisors 
specialize in providing industry-specifi c 
business consulting, audit, tax and tech-
nology services to key market sectors, 
including construction, architecture and 
engineering, not-for-profi t, healthcare, 
manufacturing and distribution, fi nan-
cial services, real estate, cannabis and 
more. With offi ces Jericho, Ronkonko-
ma, New York City, White Plains, New 
Jersey and Massachusetts, the fi rm 
advises clients across the Northeast re-

gion, throughout the United States and 
internationally through its membership 
in Moore Global.

STEVE SHOULER
PayNortheast

Steve Shouler is the owner and 
founder of PayNortheast in Smithtown, 
a leading provider of payroll, time & 
attendance, and human resources (HR) 
services for businesses of all sizes. Af-
ter spending years working for payroll 
providers, learning the strengths and 
weaknesses of each, Shouler set out to 
create PayNortheast, a payroll company 
that provides industry-leading solutions 
and customer support. PayNortheast’s 
complete platform of cloud-based payroll 
and HR tools and resources allow busi-
nesses to gain access to the same tech-
nology as Fortune 500 companies, pro-
viding them with the ability to be more 
effi cient and adapt to the ever-changing 
work environment.

When COVID struck in early 2020, 
Shouler was there to assist businesses 
by suspending billing for companies se-
verely impacted by the pandemic. With 

the need for businesses to rapidly tran-
sition to managing a remote workforce, 
he led the charge by showing companies 
how to leverage PayNortheast’s cloud-
based platform to easily onboard, track, 
pay and manage remote employees.

“2020 brought great challenges to busi-
nesses of all sizes as a result of COVID,” 
Shouler said. “Companies were forced to 
adapt to rapidly changing regulations, 
transitioning to a remote work envi-
ronment, and face fi nancial hardship.”
“PayNortheast cloud-based platform has 
allowed our workforce to be 100 percent 
remote since 2018,” he said. “Our innova-
tive technology and decision to transition 
to a remote workforce has inadvertently 
made us experts with assisting busi-
ness during these unprecedented times. 
Our passion and dedication to assisting 
businesses drove us to intentionally 
cut our revenue so struggling business-
es could allocate the funds elsewhere.”
“In 2020, PayNortheast evolved as hu-
man beings, by choosing to put people 
before profi ts,” Shouler said.

By putting the needs of their clients’ 
above all else, PayNortheast has earned 
the reputation as a trusted member of 
their clients’ team. The company’s in-
dustry know-how, technical prowess, 
customer service, and ability to stream-
line and automate processes has helped 
them earn a 5 star rating on Google 
along with countless recommendations 
from their clients.
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THOMAS P. 
TERRY, CPA
Friedman LLP

Thomas P. Terry, CPA is a partner at 
Friedman LLP. Terry has more than 25 
years of experience specializing in trust 
and estate planning for high-net-worth 
individuals and families managing mul-
tigenerational wealth. In addition to 
his services for individuals, Terry offers 
businesses forward-looking guidance, 
often with a sale or succession strategy 
in mind. He often works with owners of 
marinas, real estate and construction 
companies, retailers, and professional 
services fi rms.

Terry is comfortable analyzing and 
valuing a range of assets — from invest-
ment portfolios to property — and coor-
dinating with his clients’ other advisors 
to deliver advice that holds their com-
prehensive fi nancial picture in mind.

His expertise includes advising cli-
ents on trusts and estates issued at 
every stage, from the design of plans, 
through their upkeep and as they are 
implemented; consulting with business-
es to reach desired milestones, or in 
preparation for transactions and transi-
tions; and assessing the worth of various 
assets for a variety of purposes, includ-
ing integrating asset values into estate 
and trust plans.

Terry is a member of the American 
Institute of Certifi ed Public Accoun-
tants and the New York State Society 
of Certifi ed Public Accountants. Terry is 
also vice president of Business Owners 
Advisory Council of Long Island and a 
member of the Estate Planning Council 
of Suffolk County.

Among his recognitions, Terry was 
honored with the Community Impact 
Award from East End Arts and Human-
ities Council.

Friedman LLP, headquartered in 
Manhattan’s fi nancial district and with 
locations in New Jersey, Long Island, 
Philadelphia, and China has been serv-
ing the accounting, tax and business 
consulting needs of public and private 
companies since 1924. With approxi-
mately 600 fi nancial professionals, the 
fi rm provides a full suite of accounting, 
auditing and consulting services to cli-
ents in virtually every industry.

LUIS A. TORRES, 
CPA
BDO

Luis A. Torres, CPA is a partner in 
BDO’s Assurance Practice and he served 
for several years as an assistant region-

al technical director for the fi rm’s New 
York Metro offi ces.

Torres has more than 20 years of 
experience providing audit and con-
sulting services to public and private 
companies at all stages of growth. He 
has worked with public companies for 
most of his career and assisted those 
companies with IPO’s, secondary offer-
ings and private placements in addition 
to their periodic fi lings. His background 
includes audits of fi nancial statements, 
business advisory consulting and ex-
aminations of special reports. He also 
has been involved in several mergers 
and acquisitions, including evaluating 
purchase transactions, as well as the 
due diligence process.

Torres has traveled internationally to 
service clients and has extensive experi-
ence working with BDO International of-
fi ces. He has been involved with recruiting 
initiatives and teaches various BDO Con-
tinuing Professional Education classes.

Working from the fi rm’s Melville 
offi ce, Torres has wide-ranging experi-
ence working with development stage/
start-up companies and assisting them 
with various accounting issues like 
complex equity transactions and stock- 
based compensation.

Keeping a solid connection with cli-
ents and his team remains a top pri-
ority for Torres during today’s virtual 
work climate.

“Communicating regularly with my 
clients and engagement teams has al-
ways been an important requirement 
for success, but with the move to a vir-
tual environment this has become more 
challenging,” he said. “Before, I was on 
site with my team and spent part of the 
day visiting management and other per-
sonnel at the client, which allowed me 
to learn real-time updates about the 
engagement and the current directions 
of the client’s business. Now, I must 
be more thoughtful about scheduling 
time with the client and more vigilant 
about following up with my teams.”
“I also fi nd I must be more prepared for 
conversations with the client because I 
don’t know when I will be able to speak 
with them again,” Torres said.

Torres has served as the fi rm’s rep-
resentative on the AICPA Construction 
Contractors Revenue Recognition Task 
Force. He is a member of the American 
Institute of Certifi ed Public Accountants 
and the New York State Society of Certi-
fi ed Public Accountants.

Torres earned a bachelor’s degree 
from the University of Notre Dame.

BDO is the brand name for BDO 
USA, LLP, a U.S. professional services 
fi rm providing assurance, tax, and advi-
sory services to a wide range of publicly 
traded and privately held companies. 
For more than 100 years, BDO has pro-
vided quality service through the active 
involvement of experienced and commit-
ted professionals.

The fi rm serves clients through more 
than 60 offi ces and over 700 indepen-
dent alliance fi rm locations nationwide. 
As an independent Member Firm of 
BDO International Limited, BDO serves 
multi-national clients through a global 
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network of more than 88,000 people 
working out of 1,617 offi ces across 167 
countries and territories.

DEANA L. 
WETZEL, CPA
Marks Paneth LLP

Deana L. Wetzel, CPA is a partner 
in the Real Estate Group at Marks 
Paneth LLP. Wetzel has more than 25 
years of experience in public account-
ing. She specializes in audit and con-
sulting engagements for commercial 
and residential real estate clients as 
well as co-ops and condominiums and is 
involved with several high-profi le real 
estate clients. In addition to advising 
her clients on all facets of accounting 
and tax issues, she assists with many 
different types of real estate transac-
tions, including acquisitions, disposi-
tions and debt restructurings.

The year 2020 and the impact of the 
COVID-19 pandemic has created a new 
level of demand for consulting services, 
Wetzel said.

“Many of my clients in the real es-
tate industry sought timely guidance 
and insight as they grappled with de-

cisions such as whether to accept SBA 
loans through the Paycheck Protection 
Program, or how and where they could 
apply Payroll Tax Credits,” she said. 
“My staff and I were committed to serv-
ing as a resource and helping them fully 
understand each new development. Our 
goal is always to help them make edu-
cated and strategic decisions, especially 
in today’s environment.”

Marks Paneth LLP is a premier 
accounting fi rm with origins dating 
back to 1907. With a team of nearly 
700 professionals, the fi rm provides a 
full range of audit, accounting, tax and 
consulting services, with specialties in 
international tax, forensic accounting, 
litigation support, family offi ce, tech-
nology and digital services and fi nan-
cial advisory services.

Marks Paneth professionals deliver 
expert knowledge in a wide range of in-
dustries, including real estate, hospital-
ity and restaurants; nonprofi t, govern-
ment and healthcare; manufacturing, 
wholesale and distribution; theater, 
media and entertainment; high-net-
worth; and fi nancial and profession-
al services. The fi rm offers expanded 
resources through its membership in 
Morison KSi Ltd., a global association 
of professional service fi rms serving cli-
ents’ cross-border accounting, tax and 
consulting needs.

Headquartered in New York City, 
with offi ces in Woodbury, NY and oth-

er major markets throughout the East 
Coast, Marks Paneth is ranked by Ac-
counting Today among the 50 largest ac-
counting fi rms in the nation and the top 
10 in the Mid-Atlantic Region.

SANAA ZAIDI
DSJCPA

Sanaa Zaidi is a senior associate at 
DSJCPA, a full-service accounting fi rm 
in Westbury. Zaidi is skilled in the areas 
of tax, auditing, fi nancial accounting, 
QuickBooks and income tax.

Zaidi graduated with an accounting 
and business management degree from 
Queens College. In the 10 years since, 
she has dedicated herself to stay on top 
of the game. The challenge of remain-
ing current with constantly evolving 
tax laws and changes in the fi eld keeps 
her inspired.

Frequent interaction with clients 
and getting to know them outside of 
their tax needs gives Zaidi the most job 
satisfaction. She appreciates that every 
day is different in “such a client-inten-
sive role.”

DSJCPA has maintained its lead-
ership role in providing clients spe-
cialized services during the pandemic, 
Zaidi said.

“Our fi rm has been able to contin-
ue to provide high quality and timely 
service to our clients throughout the 
COVID-19 pandemic largely thanks to 
our investment in technology and our 
close knit culture,” she said. “Various 
fi rm software such as Microsoft TEAMs 
has allowed us to communicate internal-
ly with our colleagues regardless of our 
working location. Additionally, we have 
been able to virtually meet with our cli-
ents to help them with their accounting 
needs and more during these unprece-
dented times.”

“Finally, we continue to work hard 
for both our clients and for each other 
to ensure every member of the DSJCPA 
team is doing their best to support oth-
ers at the fi rm,” Zaidi said.

Operating since 1972, DSJCPA is a 
full-service accounting fi rm with exper-
tise in not-for-profi ts, healthcare and 
the food & beverage industry. DSJCPA 
provides accounting and bookkeeping 
services including budgeting, cash fl ow 
analysis and regulatory compliance to 
myriad businesses on Long Island and 
in the tristate region. The fi rm’s core 
values of leadership, knowledge, service 
and integrity serve as its foundation.
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DONNA ZINCONE
EisnerAmper LLP

Donna Zincone is a director in Eis-
nerAmper’s Cloud Accounting Services 
Group, which is part of the firm’s Out-
sourced Finance and Accounting Prac-
tice. The cloud accounting team provides 
outsourced accounting services utilizing 
cloud-based accounting solutions for 
small to midsized companies, startups 
and family offices.

Zincone, based in the firm’s Syosset 
office, is also a member of the firm’s 
Private Business Services Group. With 
more than 25 years of experience, Zin-
cone has a diverse background with a 
particular expertise in the area of ac-
counting services, tax return prepara-
tion and planning, including business 
(S corp, C corp and partnership), indi-
vidual, and trust work, assisting clients 
with federal and state tax audits, em-
ployee benefit plan audits, payroll and 
sales tax reporting, insurance analysis, 
and preparation and review of financial 

statements. Zincone serves clients in the 
health care, hospitality, education, fi-
nancial services, real estate, and e-com-
merce industries, among others.

She manages both defined contribu-
tion and defined benefit plans. She con-
sults with clients and is responsible for 
the supervision and review of staff and 
work product, including detailed testing. 
Zincone also provides accounting and 
fund administration services to clients 
managing hedge funds, private equity 
and endowment funds. She provides 
portfolio accounting, investor account-
ing, books and records, performance 
analysis and meets recordkeeping re-
quirements of the investment funds.

Throughout the pandemic, Zincone 
has helped many businesses thrive us-
ing customized cloud-based account-
ing technology.

“The pandemic and the subsequent 
economic downturn have had a huge 
impact – think ‘work from home’ and 
‘virtual office,’” she said. “One of the 
approaches we’ve had a lot of success 
with for start-ups, small and medi-
um-sized businesses, and even family 
offices is moving them to a customized 
cloud-based accounting technology. This 
enables us to streamline payroll and ac-
counting processes, making them more 
cost-effective and efficient.”

“Everything is data-driven — book-
keeping, bill pay, reporting analytics, 
multi-currency, financial statement con-
solidation, strategic planning, forecast-
ing – so it makes it easier for clients to 
actually run their businesses,” Zincone 
said. “They can access a project man-
ager and virtual controller and make 
smart short- and long-term decisions 
based on accurate data  in real time. 
They can even access their data from 
their phones.”

Earlier in her career, Zincone served 
as a controller and an IT manager. Her 
IT management capabilities encom-
pass all computer software and hard-
ware, user training, implementing and 
maintaining client portals, proficiency 
in industry-specific software. Certified 
for Novell Netware 3.11 through 5.1, 
she has worked extensively with Mic-
rosoft and Citrix platforms and operat-
ing systems.

Zincone is a member of Women Eco-
nomic Developers of Long Island and 
the Moxxie Network.

EisnerAmper LLP has led the way in 
building a highly trained cloud account-
ing team, the professionals of which 
are focused on two primary objectives: 
collecting and sharing accurate trans-
actional data, and providing advice and 
guidance to help clients make optimal 
business decisions.

EisnerAmper has had a significant 
presence on Long Island for many years, 
serving clients through all stages of 
their financial, business, and corporate 
growth. The firm’s practice is based on 
deploying the strengths of more than 
200 partners and 1,900 professionals 
across the disciplines of tax, audit, and 
business advisory services as well as ad-
visory services in family wealth; succes-
sion planning; process, risk and technol-
ogy; forensic, litigation, and valuation; 
corporate finance; regulatory compli-
ance; internal audit and risk manage-
ment; royalty audit and contract compli-
ance; information technology; and other 
professional services.

EisnerAmper offers responsive ser-
vices with an entrepreneurial focus, 
providing clients with smart, analytical 
insights delivered in an approachable 
style. Firm professionals build strong 
client relationships based on open com-
munication, and believe the trust clients 
put in them is paramount. The account-
ing firm works with clients as diverse as 
individuals and family offices; start-ups 
and mature, sophisticated financial in-
stitutions; small, middle-market, and 
global public companies; entrepreneur-
ial ventures across a variety of indus-
tries; and not-for-profit organizations.
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